JANUARY/
FEBRUARY

AD CLOSE:
DEC. 12
MATERIAL DUE:
DEC. 19

Ride the Waves
of Change:
Rewarding Through
Good Times & Bad
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Gourmet Food

This Is Personal:
Targeting Reward
& Recognition to

the Individual
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348 * New Products
gg e Gift Cards
o I Watches & Clocks
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e From the IMA
e The Insider

GUEST
COLUMNS

Full-Color
Product Showcase

ADVERTISING
BONUSES

Gift Cards

BUYING PLANS
SURVEYS

BONUS
DISTRIBUTION

MAY/
JUNE

AD CLOSE:
MARCH 27
MATERIAL DUE:
APRIL 3

From the Ground Up:
Building a Culture
of Recognition

Cameras

SPECIAL FEATURE:
IGCC Close-Up

e New Products
e Writing
Instruments &
Desk Accessories
e |uggage & Leather

e From the IMA
e The Insider

All advertisers will
receive a supplier
showcase in the
“IGCC Close-Up”

section

Electronics

The New York
Incentive Rewards
& Recognition Expo

May 12-13

SEPTEMBER/
OCTOBER

AD CLOSE:
AUG. 14
MATERIAL DUE:
AUG. 21

Full Engagement:
How Rewards &
Incentives Help
Drive Success

Recreation &
Sporting Goods

Merchandise Trends

e New Products
e Electronics /
High-Tech
e Dining / Food

e From the IMA
e The Insider

Trade Show in Print
Showcase

Incentive
Merchandise

The Motivation
Show (IT&ME)
Chicago
September 29-
Oct. 1
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